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FR OM : Market Information / Bruce Neidie 

SUBJECT: INTEGRATED WEEKLY NIELSEN REPORT-WEEK ENDING 4/27/96 

ALL OUTLETS COMB INED T 

Weekly 

PM’s retail share declined -0.2 points versus week-ago to 49.9%. This week’s loss (driven primarily by 
Basic) was concentrated in c-stores and mass merchandisers, corresponding with diminishing MBSS 
related money-off support in these trade channels. Conversely, PM’s performance was positive in 
supermarkets and drug stores, likely influenced by later implementation of MBSS in these chain dominant 
outlets. Marlboro established a record share level in supermarkets this week, advancing +0.2 points to 
26.3%. The Discount category’s all outlets combined share of 26.3% trailed week-ago by -0.1 point. 

• Following share gains in six of the previous seven periods, PM’s weekly share declined -0.2 points to 
49.9%. Basic accounted for a majority of the loss while Marlboro and OPB were essentially 
unchanged. 

- PM’s share of the Premium category declined -0.1 point from last week’s record level to 58.1%. 

• Marlboro’s share was fairly stable versus week-ago at 33.8% (compared to 33.9% last week due to 
rounding). Performance was likely influenced by continued availability' of MBSS elements including 
side-by-side product in 26% of all outlets combined (unchanged versus week-ago). 

• OPB’s share was relatively stable at 9.0% (compared to 8.9% last week due to rounding). 

• Basic’s share of industry and share of category' declined -0.2 and -0.8 points, respectively, 
corresponding with decreased MBSS money-off support. 

• The Discount category fell -0.1 point versus week-ago to 26.3%. Basic experienced the largest loss 
while GPC and Doral posted gains of +0.1 point each. 

• Among the major competitive premium products. Camel realized the largest weekly share advance, 
rebounding +0.1 point versus week-ago to 5.1 %. Camel incentive incidence expanded +3 points to 
23% of c-stores (primarily a free cap with one or three pack purchase). 


Monthl y 

• PM’s April retail share was at a record monthly level of 49.9%, up +0.8 points versus month-ago. 
Marlboro also established a record monthly level of 33.7%, up +0.9'points versus March. The 
Discount category declined -0.4 points versus month-ago to 26.5% (its lowest level since 2/92). 
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March 


49.1 



32.8 


4/6/96 

49.2 

49.6 

0.4 

33.0 

33.3 

0.3 

4/1 3/96 

48.9 

49.9 

1.0 

32.8 

33.8 

1.0 

4/20/96 

48.6 

50.1 

1.5 

32.6 

33.9 

1.3 

4/27/96 

48.4 

49.9 

1.5 

32.4 

33.8 

1.4 

April 

48.8 

49.9 

1 .1 

32.7 

33.7 

1.0 


EXPLANATION 

4/27/96 Share likely influenced by a fall-off in MBSS money-off support and 

continued side-by-side product availability. 

4/20/96 Share likely influenced by continued implementation of the MBSS program 

(including availability of side-by-side product). 

4/13/96 Share likely influenced by continued implementation of the MBSS program. 

4/6/96 Share influenced by sustained incidence of the MBSS promotional program. 


Source: https://www.industrydocuments.ucsf.edu/docs/pzfy0004 
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INTEGRATED WEEKLY NIELSEN REPORT 
October 7, 1996 


CON VENIEN CE S TORES 
Weekl y: 

After posting MBSS related share gains in six of the previous seven periods, PM declined -0.3 points this 
week to 51.0%. Marlboro* s share was down slightly (-0.1 point) to 36.4%, corresponding with decreased 
money-off incidence (single pack Marlboro money-off deals declined -7 points versus week-ago to 22% of c- 
stores). Side-by-side product availability was stable at 33% of c-stores. Camel recovered from last week 1 s 
decline (+0.1 point) with continued expansion of the franchise’s incentive incidence (up +3 points to 23% of 
c-stores). 

The Discount category declined -0.2 points versus week-ago to 26.6% (its lowest weekly share level year-to- 
date). Basic* s share lost -0.3 points this week to 4.7%, corresponding with decreased MBSS money-off 
support (down -4 points to 16% of c-stores). 

• PM* s weekly share declined -0.3 points from last week* s record level to 51.0%, with Marlboro and Basic 
losses more than offsetting Virginia Slims and PM PL gains. 

- PM* s share of the Premium category lost -0.2 points this week to 60.2%. 

• Marlboro incurred a slight decline this week (-0.1 point) to 36.4%, likely influenced by decreased money- 
off incidence (-7 points to 22% of c-stores)." 

• OPB’s share increased slightly to 7.8%. 

• Basic's share of industry declined -0.3 points to 4.7%, while its share of the Discount category decreased 
-1.1 points to 17.5%, corresponding with areduction in MBSS promotional support. 

• The Discount category declined -0.2 points to 26.6%, with Basic experiencing tine largest weekly loss, 
while PM PL and Liggett PL posted the largest weekly share gains (+0.1 point each). 


Monthly : 

PM posted a +0.8 point gain versus month-ago to 51.0% (its highest monthly level to date). Marlboro* s 
share advanced +1.1 point to a record monthly level of 36.2%. The Discount category declined -0.5 points 
month-to-month to 26.9% (its lowest monthly level since May, 1992). 
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Source: https://www.industrydocuments.ucsf.edu/docs/pzfy0004 



